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1. How Al Engines Choose What to Cite

Before optimizing content, you need to understand the mechanics of how Al engines select and
cite sources. Al-powered search engines use Retrieval-Augmented Generation (RAG) — a
process where the Al retrieves relevant documents from the web, ranks them, and then
generates a response that synthesizes information from the top-scoring sources.

The RAG Citation Pipeline

1. Query understanding: The Al interprets the user’s question, identifying intent, entities,
and required information type.

2. Document retrieval: The system searches its index (real-time for Perplexity, cached +
browsing for ChatGPT) and retrieves candidate documents using semantic similarity.

3. Passage ranking: Retrieved documents are re-ranked at the passage level. The Al
evaluates semantic clarity, factual density, structural organization, and source authority.

4. Answer synthesis: The Al generates a response by combining information from the
top-ranked passages, rewriting concepts in natural language.

5. Citation selection: The engine attributes specific claims to sources based on how
directly a source contributed to facts in the generated answer.

What Makes Content Score Higher in Ranking

RAG systems prioritize content that is semantically clear (concepts explained without jargon),
structurally organized (headings, lists, and logical flow), factually dense (statistics, data points,
and cited research), and comprehensively covering the topic. Traditional keyword-stuffed
content fails in RAG environments because semantic search identifies concepts, not keyword
density.

Key Insight
LLMs only cite 2—7 domains on average per response — far fewer than Google’s 10 blue links.
Getting into this ultra-competitive citation set requires content that is extractable, authoritative,
and structurally optimized.




2. Research-Backed GEO Strategies Ranked

The Princeton/Georgia Tech GEO research (Aggarwal et al., KDD 2024) identified nine
optimization strategies and measured their impact on Al citation visibility. Here's how each
strategy applies specifically to cybersecurity content:

Strategy Visibility Cybersecurity Application Priority
Lift

Statistics Addition +30—-40% Threat data, breach costs, detection CRITICAL
rates, benchmark numbers

Cite Sources +30-40% Reference NIST, MITRE ATT&CK, CRITICAL
CVE databases, analyst reports

Quotation Addition +30-40% Quote CISOs, analysts, framework HIGH
guidelines

Fluency +15-25% Clear, professional technical writing HIGH

Optimization

Easy-to- +15-25% Simplify complex security concepts HIGH

Understand for buyer audiences

Technical Terms +10-20% Use precise security terminology MEDIUM
(XDR, SOAR, CSPM)

Unique Words +5-15% Differentiated vocabulary and unique | MEDIUM
framing

Authoritative +5—-15% Position as expert with experience- MEDIUM

Claims backed assertions

Keyword Stuffing NEGATIVE Repeating search terms — actively AVOID
hurts Al visibility

Best Combination

The research found that Fluency Optimization + Statistics Addition together outperform any
single strategy by 5.5%+. For cybersecurity, this means well-written content packed with
verifiable data points is the optimal formula.

Strategy Effectiveness Varies by Content Domain

The Princeton research demonstrated that GEO strategy effectiveness is domain-dependent.
For cybersecurity content specifically:

* Cite Sources works best for: factual verification queries (“What are the NIST CSF core
functions?”) where citations provide verification for facts presented.



Statistics Addition works best for: evaluation and comparison queries (“Which EDR
has the fastest detection time?”) where data-driven evidence enhances credibility.

Quotation Addition works best for: opinion and recommendation queries (“What do
CISOs think about zero trust?”) where expert voices add weight.



3. Cybersecurity Content Formats That Win Citations

Not all content formats are equally effective for Al citation. Based on our analysis of citation
patterns across ChatGPT, Perplexity, and Google Al Overviews, here is the priority ranking for
cybersecurity content types:

3.1 Comparison & Alternatives Pages [Highest Citation Rate]

Comparison pages are the single most cited content type in cybersecurity buyer queries. When
a buyer asks Al “Compare CrowdStrike vs SentinelOne,” the Al actively seeks structured
comparison content to synthesize its answer.

Optimal Structure for Comparison Pages

6. Lead with a direct answer block (40-60 words): Open with a concise summary
directly answering “Which is better for [use case]?” This is the passage Al engines are
most likely to extract.

1. Feature comparison table: Include a structured table with rows for key buying criteria
(pricing, deployment model, integrations, compliance certifications, detection speed,
false positive rate). Tables are highly extractable by Al engines.

2. Use-case-specific recommendations: Add sections like “Best for mid-market
companies,” “Best for healthcare compliance,” “Best for cloud-native environments.”
These match how buyers frame their Al queries.

3. Statistics with sources: Include verifiable metrics: “CrowdStrike Falcon achieves a
mean time to detect of X minutes (source: SE Labs, 2025).” Every statistic should have
clear attribution.

4. FAQ section at the bottom: 5-8 FAQs matching exact buyer prompts: “Is [Vendor A]
better than [Vendor B] for SOC 2 compliance?” This creates additional extractable
answer blocks.

DO THIS X AVOID THIS

Lead with a direct answer in 40—60 words Start with company history or background filler

Use structured comparison tables with real metrics Use vague language like “leading solution” without
data

Include use-case-specific recommendations Write one-size-fits-all recommendations




Add statistics with clear source attribution Claim metrics without verifiable sources

Include FAQ section matching buyer prompts Skip the FAQ — it's a citation multiplier

Update monthly with latest pricing and features Publish and forget — stale content gets deprioritized




3.2 Listicle | Category Pages [High Citation Rate]

“Best [category] tools” content is the second most cited format for cybersecurity buyer queries.
When a buyer asks “What are the best SIEM tools for mid-market companies?” Al engines seek
curated lists with structured evaluations.

Optimal Structure for Listicles

« Title format: “Best [Category] Tools for [Use Case/Industry] in 2026” — match how
buyers phrase their Al queries.

 TL;DR block: A 60-100 word summary listing the top 3-5 tools with one-line verdicts.
This is the most-extracted passage.

e Consistent evaluation framework: Rate each tool on the same criteria (features,
pricing, ease of deployment, customer support, compliance coverage). Use a scoring
system or rating.

* Vendor mini-profiles: For each tool: 2—3 sentence overview, key strengths, key
limitations, ideal customer profile, pricing range. Keep each profile self-contained and
extractable.

« Data tables: Summary comparison table at the top or bottom with all tools rated on the
same dimensions. Pages with original data tables get 4.1x more citations.

Placement Strategy

Feature your own product in position 2—4 of the listicle (not #1) for credibility. Al engines are
sophisticated enough to detect overtly self-promotional content and may deprioritize it. Honest,
balanced evaluations earn more citations.

3.3 FAQ & Direct Answer Content [High Citation Rate]

FAQ content matches how buyers query Al systems. When a buyer asks “What is XDR and how
does it differ from EDR?” the Al needs a direct, concise answer. FAQ formats are exceptionally
well-suited for Al citation because they mirror the question-answer structure that RAG systems
are designed to retrieve.

Optimal Structure for FAQ Content

« Use actual buyer questions as headers: Research the exact questions buyers ask
(from sales calls, community forums like r/cybersecurity, and Al prompt testing). Use
these verbatim as H2 or H3 headers.




Answer in the first sentence: Provide the direct answer in the first 1-2 sentences.
Then expand with supporting detail, context, and statistics.

40-60 word answer blocks: The ideal Al-extractable passage is 40—-60 words. Write
each answer’s opening to fit this window as a self-contained, quotable block.

FAQPage schema markup: Implement FAQPage structured data. This helps Al
engines identify question-answer pairs and increases the probability of citation.

Cross-link to deeper content: Each FAQ answer should link to a comprehensive page
on the topic, creating a content cluster that builds topical authority.



3.4 Programmatic SEO Portals [High Volume, High Authority]

Programmatic SEO portals create hundreds or thousands of structured pages from templates
and data. For cybersecurity, these portals serve as authoritative reference sources that Al
engines cite frequently. GrackerAl data shows pSEO portals achieve 18% conversion rates
compared to 0.5% from traditional blogs.

High-Performance Cybersecurity Portal Types

Portal Type
CVE Database

Description

Comprehensive vulnerability
entries with severity scores,
affected products,
remediation steps

Al Citation Value

Very High — cited for
specific vulnerability
queries

Example Pages

CVE-2025-XXXX detall
page with CVSS score,
affected versions, patch
links

Compliance
Center

Framework-by-framework
guides (SOC 2, HIPAA, PCI
DSS, NIST CSF, ISO
27001)

Very High —
compliance queries are
frequent buyer prompts

SOC 2 Type Il Audit
Checklist, HIPAA Security
Rule Requirements

Security Tools

Categorized directory of

High — tool discovery

Best SIEM Tools, Top

Directory security tools with feature and evaluation queries EDR Solutions, Zero
comparisons Trust Vendors
Breach Documented security High — cited for 2025 Healthcare
Tracker incidents with timeline, incident research and Breaches, Financial
impact, response risk assessment Sector Incidents
Integration Detailed integration guides Moderate-High — [Product] + Splunk
Library for your product + other integration queries are Integration Guide,
platforms bottom-funnel [Product] + AWS Setup
Glossary / Definitions and explanations | Moderate — cited for What is XDR?, Zero Trust
Knowledge of security terminology informational queries Architecture Explained
Base

Technical Requirements for Al-Optimized Portals

* Technical SEO score 90+: Site speed, mobile optimization, clean HTML structure. Al
crawlers prioritize technically excellent sites.

* Schema markup on every page: FAQPage, HowTo, Article, and TechArticle schemas
help Al engines parse and categorize content.

« Automated freshness: Real-time or dynamic portals that self-update with new data
(new CVEs, updated compliance requirements) signal freshness to Al engines.

e Canonical structure: Clean URL patterns (/cve/CVE-2025-XXXX,
/compliance/soc2/requirements) that Al can predict and navigate.
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3.5 Original Research & Data Reports [Highest Authority]

Original research is the hardest content to create and the most rewarded by Al engines.
Vendors publishing proprietary data, benchmark studies, or industry surveys earn citations as
primary sources — a position that compounds over time as other sites reference the research.

Why Original Research Wins

* Information gain: Google’s patents and Al systems explicitly favor content that provides
new, verifiable information (see Google patent W02024064249A1 on information gain
scoring). Original data creates this information gain.

* Source authority flywheel: When your research is cited by other publications, Al
engines see those third-party citations as authority signals, increasing the probability of
direct citation in future responses.

« Defensible moat: Competitors cannot replicate your proprietary data. This creates a
sustainable Al visibility advantage.

Effective Research Formats for Cybersecurity

« Annual threat reports: Analyze data from your customer base (anonymized) on attack
patterns, detection rates, and emerging threats.

« Benchmark comparisons: Test and publish performance data (detection speed, false
positive rates, time to remediation) across tools.

* Industry surveys: Survey CISOs, security analysts, or IT leaders on trends, challenges,
and technology adoption.

» Cost of breach analysis: Calculate and publish industry-specific breach cost data with
methodology.
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4. Structural Formatting Templates

Beyond content type, the micro-structure of your content significantly affects Al citation
probability. Here are the specific formatting patterns that increase extractability:

4.1 The Direct Answer Block

The single most important structural element for GEO. A direct answer block is a self-contained,
40-60 word passage that completely answers a buyer question.

Template

Direct Answer Block Template

[Heading matching buyer question, e.g., “What is the difference between EDR and XDR?”]
[Answer in 40—60 words: Start with the direct answer. Include one key differentiator. Add one
statistic or data point with source. End with a qualifying context or use-case recommendation.]

DO THIS X AVOID THIS

“XDR extends EDR by correlating telemetry across “In today’s rapidly evolving threat landscape,
endpoints, networks, cloud, and email into a unified organizations face an increasingly complex
detection platform. According to Gartner (2025), challenge when it comes to detecting and
organizations using XDR reduce mean time to responding to sophisticated cyber threats across

respond by 50% compared to standalone EDR. XDR | their infrastructure...”
is optimal for organizations managing multi-vendor
security stacks.”

4.2 The Comparison Table

Structured tables are one of the most extractable content formats for Al engines. They allow Al
to quickly compare attributes and synthesize recommendations.

Template

Criteria [Your Product] [Competitor A] [Competitor B]

Deployment Cloud-native, agent- Cloud + on-prem Cloud-only

12
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Model based

Mean Time to < 1 minute (source) 5-15 minutes (source) 2-5 minutes (source)
Detect

Key Compliance | SOC 2, HIPAA, SOC 2, PCI DSS SOC 2

Certs FedRAMP

Pricing Model $X/endpoint/month $Y/endpoint/month $Z/endpoint/month

Integration Count

150+ native integrations

80+ integrations

50+ integrations

Best For

[Specific use case]

[Specific use case]

[Specific use case]

Critical Rule

Every cell should contain specific, verifiable data — never vague claims like “industry-leading” or

“best-in-class.” Al engines deprioritize unsubstantiated claims and favor factual density.
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4.3 The FAQ Schema Block

FAQs serve double duty: they create Al-extractable answer blocks AND allow schema markup
that signals content structure to Al crawlers.

Formatting Template

H2 header: Use the exact question buyers ask (“How much does [Product] cost?” not
“Pricing Information”)

First 1-2 sentences: Direct answer (the extractable block)
Supporting paragraph: Context, nuance, edge cases (2—3 sentences)
Data point: One statistic or reference with source attribution

Schema: Wrap in FAQPage JSON-LD structured data

JSON-LD Example

<script type="application/ld+json">
{ "@context": "https://schema.org",
"@type": "FAQPage",
"mainEntity": [{

"@type": "Question",
"name": "What is the best SIEM for mid-market?",
"acceptedAnswer": {

"@type": "Answer",

"text": "Your direct answer..."

}} 1} </script>
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5. Platform-Specific Optimization Tips

Each Al platform has different citation preferences. Optimizing for all simultaneously requires
understanding their differences:

Optimization

Area

Content
freshness

ChatGPT

Moderate
importance

Perplexity

Critical — real-
time retrieval

Google Al
Overviews

High — recency
signals matter

Claude

Lower — training
data focused

Source authority

Heavily favors
Wikipedia, Reddit,
major outlets

Balanced across
sources

Favors high-
authority domains

Favors technical
accuracy

Structured data Helpful but not Helpful for Critical — schema | Less dependent
primary extraction drives inclusion on schema
Content depth Moderate — Detailed citations Passage-level Deep, nuanced

concise preferred

valued

extraction

content preferred

Vendor content

Low citation rate
for brand content

Moderate if well-
structured

Possible with
strong E-E-A-T

Moderate for
technical docs

Update
frequency

Weekly+ helps via
browsing

Immediate impact

Monthly+ for re-
indexing

Training data
cycles

Best content type

Earned media,
third-party reviews

Fresh comparison
pages, data

FAQ, structured
tables

Technical docs,
research papers

5.1 ChatGPT-Specific Strategies

e Earn third-party mentions: ChatGPT heavily favors earned media. Getting mentioned
in TechCrunch, Forbes, G2 reviews, or Reddit threads has more citation impact than any
on-site optimization.

« Wikipedia presence: If your company or product category has a Wikipedia entry,
ensure it's accurate and up-to-date. Wikipedia accounts for ~48% of ChatGPT'’s top cited

sources.

* Reddit community presence: Authentic participation in r/cybersecurity, r/sysadmin,
and r/netsec communities creates citation-eligible content. Al engines increasingly
surface Reddit discussions.
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5.2 Perplexity-Specific Strategies

Publish frequently: Perplexity performs real-time searches. New content can appear in
results within hours. Maintain a minimum weekly publishing cadence.

Maximize source density: Perplexity cites more sources per response (5—8+ vs.
ChatGPT’s 2—-4). This creates more opportunities for inclusion, especially on pages with
strong data.

Optimize for freshness signals: Include publication dates, “last updated” timestamps,
and timestamped data. Perplexity’s real-time retrieval favors recency.

5.3 Google Al Overviews Strategies

Implement comprehensive schema: FAQPage, HowTo, Article, TechArticle schemas
are critical. 85% of enterprises plan to increase structured data investment for Al
visibility.

Target informational queries: ~88% of Al Overview triggers are informational queries.
Optimize for “what is,” “how to,” and “why” question patterns.

Build passage-level quality: Google’s Al Overviews extract at the passage level. Each
2-4 sentence block should be self-contained and answer a specific sub-question.
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6. Content Optimization Checklist

Use this checklist for every piece of cybersecurity content before publishing. Each item directly
impacts Al citation probability:

Pre-Publish Al Citation Readiness Checklist

Ch
eck

Item

Impact

O Direct answer block (40-60 words) in first paragraph Critical — primary extraction
target

O At least 3 statistics with source attribution +30—-40% visibility lift

O At least 1 expert quotation with attribution +30—-40% visibility lift

O Structured comparison table (if applicable) 4.1x more citations for data
tables

O FAQ section with 5-8 buyer-intent questions Multiplies extractable
passages

O FAQPage / Article schema markup implemented Increases structured data
parsing

O H2/H3 headers use buyer-language questions Matches Al query patterns

O Publication date and “last updated” visible 3.2x more citations for fresh
content

O Short paragraphs (2—4 sentences, 60—-100 words) Optimal for passage extraction

O No keyword stuffing or vague superlatives Keyword stuffing hurts Al
visibility

O Technical terms used correctly and consistently +10-20% lift in technical
domains

O Mobile-optimized and loads under 2 seconds Speed affects crawl and
citation priority

O Internal links to related content cluster Builds topical authority signals

O Author bio with credentials visible E-E-A-T signal for Al trust

scoring
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7. Measuring GEO Success

Traditional SEO metrics (rankings, organic traffic) don’t capture Al visibility. Here are the metrics

that matter for GEO:

Metric

Al Citation Rate

What to Track

% of target prompts
where your brand
appears

How to Measure

Weekly prompt testing
across ChatGPT,
Perplexity, Claude

Target

30%-+ of category
prompts

Al Share of Voice

Your mentions vs.
competitors in Al
responses

Track competitor citations
in same prompt set

Top 3 in your category

Al Referral Traffic

Sessions from
chatgpt.com,
perplexity.ai, etc.

GA4 custom channel
grouping for Al referrals

Month-over-month
growth

Al Visitor Value

Revenue/conversions
from Al-referred visitors

GA4 attribution with Al
channel segmentation

4x+ vs. organic search

Cross-Platform
Score

Consistency of visibility
across all Al platforms

Test same prompts on all
6 platforms monthly

Appear on 4+ platforms

Citation Sentiment

Accuracy of Al
descriptions of your
brand

Manual review of Al
responses about your
brand

90%+ accuracy

Content Freshness
Score

% of top pages updated
within 30 days

CMS audit of last-
modified dates

80%-+ of top 50 pages

Implementation Timeline

Week 1-2: Audit current Al visibility across all platforms and document baseline. Week 3—4:
Restructure top 10 pages using templates in this playbook. Month 2: Launch comparison pages
and FAQ content for top buyer queries. Month 3: Build first programmatic portal (CVE database
or compliance center). Month 4—6: Scale content production and measure citation
improvements. Expected result: 40—-60% improvement in Al visibility scores within 90 days.
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8. Next Steps

Get Started with GrackerAl

This playbook provides the strategic framework. GrackerAl provides the platform to execute it at
scale:

* Al Visibility Monitoring: Track citation rates across ChatGPT, Perplexity, Claude,
Gemini, and Google Al Overviews in real time.

« Autopilot Content Creation: Automatically generate comparison pages, listicles, FAQ
content, and alternatives pages optimized for Al citation.

* Programmatic SEO Portals: Deploy CVE databases, compliance centers, and security
tool directories that earn Al citations at scale.

« Competitor Intelligence: See exactly where competitors are cited and you're not —
with actionable recommendations.
Start your free Al visibility audit: portal.gracker.ai
Book a demo: gracker.ai/demo

Read the full Benchmark Report: gracker.ailresearch/ai-visibility-cybersecurity-
2026
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